Perform an on - page SEO auditon a
page

Execution Time: ~7-2 hours

Goal: To execute a comprehensive SEO audit on any webpage within any site that
clearly defines what’s working, what’s not, and action steps on what to work on first.

Ideal Outcome: The end-user receives a comprehensive audit that lets them know the
state of a specific webpage is in, along with specific action steps on what to do next.

Why this is important: In order to fully optimize a web page for more organic traffic
from search engines.

Where this is done: In your browser, Google docs, Google sheets, along with a
handful of additional 3rd party tools.

When this is done: Anytime you need to audit a webpage to increase organic traffic.

Who does this: The person responsible for SEO, or client relationships, at your
company. A freelancer or VA.

e Environment Setup

Get access to and download the tools you'll need for the audit.

1. Download or get access to the tools you'll need to perform the audit
o Check My Links Chrome Extension - Free
o Redirect Path Chrome Extension - Free
o Google Tag Assistant Chrome Extension - Free
o Ahrefs - Paid (can also use SEMRush, Open Site Explorer, or Majestic)



https://chrome.google.com/webstore/detail/check-my-links/ojkcdipcgfaekbeaelaapakgnjflfglf?hl=en-GB
https://chrome.google.com/webstore/detail/redirect-path/aomidfkchockcldhbkggjokdkkebmdll?hl=en
https://chrome.google.com/webstore/detail/tag-assistant-by-google/kejbdjndbnbjgmefkgdddjlbokphdefk?hl=en
https://ahrefs.com/
https://www.semrush.com/
https://moz.com/researchtools/ose/
https://majestic.com/

e Learn How This SOP Works

This audit assumes that you already know your keyword target and that the page should
be optimized for.

For the example in this SOP, the primary keyword is “create an online course”.

1. For all of the questions below, you will need to record your answer in the SEO
Audit Worksheet (download from resources section here)

Website name: CourseMinded

Webpage URL: www.courseminded.com/how-to-create-an-online-course/
Prepared by: Tommy Griffith

Date: 43009

) =R G create an online course

b. This SOP includes a number of questions. For each of those questions,
there is a matching row with the same question in the spreadsheet. You
will need to go through each question and select the right item from the
“Score” column.

i. Ifthe answer to the question is “Yes”, then select the answer
“Passed” from the “Score” column

Task Score ]
Is the primary keyword in the URL? Not yet tested -
Is the URL short and user-friendly (human readable)? Not yet tested -
Is the URL located in a subfolder and not subdomain? Not yet tested -
Does the URL use hyphens and not underscores? Not yet tested -
Is the page litle optimized? Not yet tested -
Is the meta description optimized? Not yet tested -
Is the H1 tag optimized? Not yet tested -
Are the images optimized? Not yet tested -
Is the primary keyword mentioned at least 2-3 times in the page? Not yet tested -
Is the page not over-optimized? Not yet tested -
Does the page include Latent Semantic Index keywords? Not yet tested -
Is the page free of broken links? Not yet tested -

Is the primary keyword in the URL? Not yet tested
Is the URL short and user-friendly (human readable)? Not yet tested
Is the URL located in a subfolder and not subdomain? Not yet tested
Does the URL use hyphens and nof underscores? Not yet tested

Is the page title optimized? Not yet tested -

Is the meta descripfion optimized? Not yet tested
Is the H1 tag optimized? Not yet tested
Are the images optimized? Not yet tested
Is the primary keyword mentioned at least 2-3 times in the page? Not yet tested -
Is the page not over-optimized? Not yet tested -
Does the page include Latent Semantic Index keywords? Not yet tested -
Is the page free of broken links? Not yet tested -

iii. If, for some reason, the question does not apply to the page being



https://thinkclicks.co/wp-content/uploads/2022/01/SEO-Audit-Worksheet.xlsx

audited, select the answer “N/A” from the “Score” column

Is the primary keyword in the URL? Not yet tested

Is the URL short and user-friendly (human readable)? Not yet tested -

Is the URL located in a subfolder and not subdomain? Not yet tested -

Does the URL use hyphens and not underscores? Not yet tested -

Is the page title optimized? Not yet tested -

On-Pag Is the meta description opfimized? Not yet tested -
Jptimizatio Is the H1 tag optimized? Not yet tested -
Are the images optimized? Not yet tested -

Is the primary keyword mentioned af least 2-3 times in the page? Not yet tested -

Is the page not over-optimized? Not yet tested -

Does the page include Latent Semantic Index keywords? Not yet tested -

Is the page free of broken links? Not yet tested -

2. Each question in this SOP includes a detailed description of how to test and
answer.

3. The audit will be complete when all the questions in the spreadsheet are
answered.

e On- Page Optimization Audit

Check the page URL

Important: If the URL being audited is the root domain (like the homepage), then this
does not apply. You can skip these question and write down N/A in the spreadsheet.

1. Is the primary keyword in the URL?

m This is an example of a page that includes the primary keyword in
the URL

www.courseminded.com/how-to-create-an-online-course/

www.courseminded.com/six-figure-business/

2. Is the URL short and user-friendly (human readable)?
a. Look at the URL and check if it's short (under 6-7 words) and easy to read
and understand
m This is an example of a short and user-friendly URL. A good rule of
thumb for this is to ask yourself “would | be able to remember this 5



www.courseminded.com/how-to-create-an-online-course/
m This is an example of a long and user-unfriendly URL
www.courseminded.com/blog-post-dwenwejnd323uy2guydg 7123 3wbhjd/

3. Is the URL located in a subfolder and not subdomain?

m These are examples of URLs that are not in subdomains
www.courseminded.com/how-to-create-an-online-course/

www.courseminded.com/blog/how-to-create-an-online-course/

blog.courseminded.com

4. Does the URL use hyphens and not underscores?
a. Look at the URL and check if it uses hyphens instead of underscores

www.courseminded.com/how-to-create-an-online-course/

www.courseminded.com/how_to_create_an_online_course/

Check on - page elements

To test on-page elements we will use a free onsite SEO tool called Screaming Frog.
You can download it for Windows or Mac here.

Screaming Frog is a website crawler that helps you improve onsite SEO, by extracting
data & auditing for common SEO issues.

Note: The free version will allow you to crawl a maximum of 500 pages of your website.
You can upgrade to a paid license if you want to remove the limit.

Once you’ve downloaded the tool. Open it and add your website URL to the search
field.


https://www.screamingfrog.co.uk/seo-spider/

Scre®ming

Internal | External | Protocol | Response Codes | URL

e Titles = Meta Description | Meta Ke
Filter: All v

Address

1. Is the page title optimized?
a. Click the “Page Titles” tab and look for the “Title 1” columns, this is the title
that shows up on Google search results.
m Check that the title is under 70 characters
m Check that the primary keyword is included in the title

Scre{“mlng Enter URL to spider

Page Titles

Title 1 Length
.71

Internal | External Protocol Response Codes @ UR

Filter: All v || & Export

Title 1
ClickMinded: SEO Training to Get Higher Rankings & More T

The 7 Digital Marketing Courses You Need: SEO, Email, & More 60
How to Create an Effective Digital Marketing Strategy [2021] 60
Email Protection | Cloudflare 29
New to SEO? Start Here with ClickMinded 39
The ClickMinded Digital Marketing Template Library 50

The Complete SEO Certification (2021) - ClickMinded 51

2. Is the meta description optimized?

a. Click on the “Meta Description” tab. “Meta Description” is the description
that goes with your page title in the Google search result. Check for both
length and keyword

m Check that the meta description is under 160 characters
m Check that the primary keyword is included in the meta description



Scre{«ming Enter URL to spider

Internal | External | Protocol | Response Codes | URL | Page Titles | Meta Description | Meta

Filter: = All v || & Export

Meta Description 1 Meta Description 1 Length
The ClickMinded SEO training teaches marketers, agencies, and ... | 153
This simple, step-by-step guide on how to correctly set up and ver...| 126
Looking for CommentLuv blogs to get followed links to your site? ... | 116
This guide will teach you exactly how to add the Google Ads Glob... | 121
Alt text is an important part of image optimization foron-page SE... | 151
Link anchor text is a critical piece of on-page SEO. This guide will ...} 147
A comprehensive list of the best digital marketing tools for 2021. F...] 151
Canonical URLs can sound intimidating. Learn how to use this tag... 149
Learn how country-code top-level domains (ccTLDs) impact your i...| 149

3. Is the H1 tag optimized?
a. Click on the “H1” tab. Look for the “H1-1" column result and check for
both number of H1 tags and keyword
m Check that there is only ONE H1 tag in the page
m Check that the primary keyword is included in the H1 tag

&

Scre{‘mlng Enter URL to spider

Internal | External Protocol | Response Codes | URL | Page Titles Meta Description | Meta Keywords

m H2 | Imag

Filter: | All v | & Export ih |
Address H1-1 H1-1 length
https://www.clickminded.com/ SEOQ training to 10x your traffic from Google. 45
https://www.clickminded .com/digital-marketing-course/ 7 digital marketing courses to massively increa... 56
https://www.clickminded .com/guides/digital-marketing-strategy/| The Digital Marketing Strategy Guide 36
https://www.clickminded .com/cdn-cgi/l/email-protection Email Protection 16
https://www.clickminded .com/mc-registration-seo-keyword-str... Learn the SEO strategy that we used at PayPa... 57
https://www.clickminded .com/templates/ The Digital Marketing Template Library 38
https://'www.clickminded .com/seo-certification/ Earn your SEO certification as fast as possible. 48
https://www.clickminded .com/d omain-authority-checker/ Domain Authority Checker: Check Domain & P... 55
https://www.clickminded .com/email-marketing-training/ Massively increase sales with powerful email ... 55
https://www.clickminded .com/ftemplates/seo/ SEO Templates 13
https://www.clickminded .com/terms-conditions/ _Lerms of Service 16
https://www.clickminded .com/reviews/ ClickMinded Reviews & Testimonials 34

4. Are the images optimized?
a. Make sure all your images have an alt text so that Google and other
search engines can identify what these images are about. Click on the



“Images” tab and select from the filter “Missing Alt Test” and you will find a
list of images that do not have an alt text. Make

| JON 8 Screaming Frog SEO Spider 1'

odes | URL | Page Titles | Meta Description

Meta Keywords | H1 | H2
—

Filter: | Missing Alt Text

Addres Al Content Indexability A
nttps /i s/clickminded/assets/img/icons/air-... image/svg+xmil Indexable
nttps /iy ghres 104 KR s/clickminded/assets/img/icons/mo...  image/svg+xmi Indexable
mpsm; s/clickminded/assetsfimg/icons/net.... image/svg+xml Indexable
nttps S s/clickminded/assets/img/icons/hier... image/svg+xml Indexable

'\ttpsﬂ|| Alt Text Over 100 Characters Lo /cjickminded/assetsimglicons/ma...  image/svg+xml Indexable

=ds/airbnb-logo-seo-training.png image/png Indexable

hitps J/fwww clickminded. mr‘m’wpmntent.r’chemesﬁcl|ckm|nde¢’assetsa"mgflmnsa’mdm image/svg+xml Indexable
https //'www clickminded.com/wp-contentithemes/clickminded/assets/imgficons/grid... image/svg+xml Indexable
https :/fwww clickminded.com/wp-content/uploads/SEO-training-certification-1.png image/png Indexable
hitps :/fwww clickminded.com/wp-content/themes/clickminded/assets/img/icons/awa... image/svg+xml Indexable
https J/fwww clickminded.com/wp-content/themes/clickminded/assets/imglicons/setti... image/svg+xml Indexable
https //'www clickminded.com/wp-contentithemes/clickminded/assets/imgficonsicha... image/svg+xml Indexable

b. Check that all the images have descriptive and user-friendly filenames. A
good rule of thumb is to ask yourself “can | guess what this image is if |
just read the filename?”

m This is an example of a user-friendly filename

http://www.clickminded.com/wp-content/uploadsfclickminded -udemy-reviews.png

m This is an example of a user-UNFRIENDLY filename

http://www.clickminded.com/wp-content/uploads{Screen-5hot-2014-12-23-at-8.04.30-PM.png

Check keywords in the body copy

5. Is the primary keyword mentioned at least 2-3 times in the page?
a. Open the page in your browser and hit command+F in your keyboard if
you’re using a Mac, or control+F if you’re using a Windows computer. This
will open the browser’s “find” search box.



create an online course

6. Is the page not over-optimized?
a. Follow the same process described in the previous step. The primary
keyword should not be included more than 8-9 times.

7. Does the page include Latent Semantic Index keywords?
a. Open LSIGraph

LSl Graph/ LS| Keyword Generator

Start generating Latent Semantic Indexing (LSI) Keywords for your SEO needs with our free
LSI Keyword Generator tool.

create an online course GENERATE

\/ I'm not a robot

b. Look for the 2-3 keywords that are most relevant to the topic of the page
c. Use the “find” search box in your browser to check if the page includes
those keywords

Check links on the page

8. Is the page free of broken links?
a. Use the Check my links Chrome extension to check for broken links. To
do that, click on the extension and wait for the queue to reach zero.


https://lsigraph.com/

77 3
(] LI |

f 2 5 Other Bookmark:
Eox

Link Resu ™

Links: 104 Queue: 0

Caching: FALSE Method: GET
Valid links: 57

Invalid links: 0

b. If the “Invalid links” indicator shows a value of zero, then there are no

broken links in the page.
c. If there are broken links in the page, the “Invalid links” indicator will show

the number of broken links.

[Audit continues below]



e Technical Optimization Audit

1.

Is the page indexed?

a. Open Google.com
b. Type ‘site:’ followed by the page URL in the search box

GO g Ie site:www.courseminded.com/how-to-create-an-online-course/ y

Volume: O/mo | CPC: $0.00 | Competition: 0 E

c. Hit “enter” and check the search results.
m [f the page is indexed, it will show up in the results

GO g Ie site:www.courseminded.com/how-to-create-an-online-course/ § Q
Wolume: 0/mo | CPC: $0.00 | Competition: 0 *

Al Images News Shopping Maps Mare Settings Tools

1 result (0.31 seconds)

Google promotion
Try Google Search Console
www.google.com/webmasters/
Do you own www.courseminded.com/how-to-create-an-online-course? Get indexing and ranking data
from Google.

A Six-Figure Side Project: 2017 Update - ClickMinded
www.courseminded.com/how-to-create-an-online-course/ =

ClickMinded is an SEO training course. It's a side project that took off and ended up replacing my full-
time job at Airbnb. This is the story.

GO gle site:www.courseminded.com/how-to-create-an-online-course-2/ L Q
Volurne: O/mo | CPC: $0.00 | Competition: 0

All Images News Shopping Maps More Settings Tools

Try Google Search Console

www.google.com/webmasters/

Do you own www.courseminded.com/how-to-create-an-online-course-2? Get indexing and ranking
data from Google.

Your search - site:www.courseminded.com/how-to-create-an-online-course-2/ - did
not match any documents.

Suggestions:

+ Make sure all words are spelled correctly.
« Try different keywords.
+ Try more general keywords.

Does the page have enough crawlable content and is all of if accessible to
search engines?
a. Open Browseo and input the page URL


https://www.google.com/
http://www.browseo.net/

BROWSEO QD swq | Avout | FAQ | Contact

nn _ Browse

Your New SEO Browser

BROWSEOQ is a web app that allows you to view any webpage
without distractions caused by styles. It also highlights parts of
a page that are relevant for SEQ.

Privat Kaufen, Verkaufen &
|' e auf dem Basar

Nothing to download, nothing to install.
Just enter a URL above to get started.

Text Information

i}
Words 3364
Internal Links 17
External Links a7
Mofollow Links 0

Table of Contents

Final Thoughts

™\, , Table of Contents

fafeate a world-class online
course from scratch:

N . Create a world-class online course from scratch:

N

Does the page load fast?
a. Open Google’s PageSpeed Insights tool and input the page URL



https://developers.google.com/speed/pagespeed/insights/

PageSpeed Tools > Insights

GUIDES REFERENCE SAMPLES SUPPORT

PageSpeed Insights

m Make your web pages fast on all devices.

Enter a web page URL

PageSpeed Insights
http://www.courseminded.com/how-to-create-an-online-course/

n Mobile Q Desktop

Needs Work

70 /100

4. Is the page mobile-friendly/responsive?
a. Open Google’s Mobile-Friendly Test
=  Mobile-Friendly Test

Is your web page mobile-friendly?

®  Entera URL to test

X

b. Check if the page is mobile-friendly in the results


https://www.google.com/webmasters/tools/mobile-friendly/

Tested on: Oct 3, 2017 at 4:54 PM

Page is mobile-
friendly

This page is easy to use on a mobile device

4 SUBMIT TO GOOGLE

5. If the page URL free of redirect issues?

b. Click on the Redirect Path Chrome Extension

» M E:=K bk &« 4 lm

E5 Other Bo«

/; REDIRECT PATH ﬂiﬁﬂe—:lﬂ@m

http://www.courseminded.com/how-to-create-an-online-cou

v 200: HTTP/1.1 200 OK

AYImA
/; REDIRECT PATH A digital search agency

https://course.clickminded.com/courses/seo-training/?previe

+

302; Temporary redirect to https:#course.clickminded.com/courses/enrol

« https://course.clickminded.com/courses/enrolled/2063
200: HTTR/1.1 200

m This is an example of a redirect chain (more than 1 redirect - not
optimal)



https://course.clickminded.com/

301: Permanent redirect to http:fwww .clickminded.com/

http://www.clickminded.com/

301 Permanent redirect to https: fwww.clickminded.com/

« https://www.clickminded.com/
200: HTTP/1.1 200

m Any other type of redirect that is not a 301 is also not optimal

6. Is Google Analytics properly tracking sessions on the page?
a. Open the page URL using Google Chrome

¥ m a | L. B .0 =

E5 Other Bo

c. Click on “Enable”

Google Tag Assistant * ¢ :

= RN

d. Refresh the page and click on the Google Tag Assistant Chrome
Extension again

e. Check that Google Analytics is installed on the page and the icon next to it
is either green or blue



Google Tag Assistant

Result of Tag Analysis 3

& 1. Google Analytics

VIEW RECORDINGS

7. If there are ads in the page, are they user friendly?

a. Check that any ads are not above the fold (i.e. the top area of the page
that’s visible when the page loads) and do not obstruct viewing the content
of the page

m Here’s an example of a page without ads above the fold

CourseMinded

CREATE A COURSE BLUEPRINT LOGIN SIGN UP

How To Create an Online Course
From Scratch

ClickMinded is an SEO training course for startups. It’s a side project |'ve been working
on, outside my full-time job, for the last 3 years. It really took off this year, and crossed

over into six-figure revenue in 2014. The course now has more than 5,000 users.

| was talking to a friend about what a weird journey it's been to get ClickMinded to where it
is, and he recommended writing about it. The entire journey has made me extremely
passionate about teaching courses online. Hopefully this post will have a few insights that
can help other people learn how to create an online course from scratch.

Who is this guy?

I've been living in San Francisco for the last four years. For the first two, | was doing search
engine optimization at PayPal. Now I'm doing search engine optimization at Airbnb. If it's
not obvious yet, | love SEQ. More specifically, | really enjoy the puzzle that SEQ is. Trying

Table of Contents

Who is this guy?

Early days of ClickMinded
A hidden gem: Meetup.com
Minimum Viable Course
The transition to online
Getting the ball rolling
Self-Hosting

The kingmaker: AppSumo
Grad school

Cartificatinn

m Here’s an example of a page with a ton of ads above the fold and

that obstruct viewing the content of the page



©slack

happens.

Get started

[Audit continues below]



o Off- Page Optimization Audit

To start, open ahrefs and enter the page URL in the search box
ahrEfﬁ. Dashboard Alerts Site explorer Content explorer

:EII'II"E!f.S: Dashboard Alerts Site explorer Content explorer

http v www.courseminded.com/how-to-create-an-online-co... » | Prefix

Overview Teaching Courses Online: How To Create an Online Course
Backlink profile v http://www.courseminded.com/how-to-create-an-online-course/ »

Backlinks

= New Ahrefs Rank UR DR Backlinks Referring domains

* Lost

e 7301710 9 43) | 1
Referring domains Live 1 Live 1

= New

» Lost

1. Do the backlinks come from trustworthy sites?
a. Click on the “Backlinks” option on the left sidebar

hl"EfS Dashboard Alerts  Site explorer Conten

http ¥ www.courseminded.com/how-to-create-an-online-co... <

Overview Teaching Courses Online: How To Create an Online Course
Backlink profile v http=//www.courseminded.com/how-to-create-an-online-course/ v
Backlinks 4——
* New Ahrefs Rank UR DR Backlinks Referring domains
= Lost
e 7,301,710 9 43) 1 1
Referring domains Live 1 Live-1
* New
= Lost
Anchors Backlink profile Organic search Paid search Content overview

nnnnnnnnnnnnnnnnnnn

b. Check that at least half of the backlinks come from sites with DR (domain
ratings) above 30



Backlinks

Group similar links One link per domain All links Link type v  Platfo
Fresh index Live index 1 group of similar link
Referring page DR UR} Ext.' Social
Guide to a Stellar Launch With a Giveaway (565 68 12 20 b 2
Emails in 2 Weeks) in 82
blog.teachable.com/guide-to-a-successful-cours
e-launch-with-giveaways v

COMMENT-SYSTEMS

2. Are the backlinks from contextually relevant sites?
a. Stay in the “Backlinks” section and click on the top 10 links listed on the

page to open those URLs

ahrefs oa

http »

Overview

Backlink profile v
Backlinks
= New
* Lost
= Broken
Referring domains
* New
= Lost
Anchors
Top referring content
Referring IPs

Organic search v
Organic keywords

ts  Site explorer

yoard  Aler

GContent explorer

www.courseminded.com/how-to-create-an-online-co...

Backlinks

All links

Group similar links

One link per domain

Fresh index Live index 1 group of similar link
Referring page DR
Guide to a Stellar Launch With a Giveaway (565 66

Emails In 2 Weeks)
blog.teachable.com/guide-to-a-successful-cours
e-launch-with-giveaways v

COMMENT-SYETEMS

Link type v | Platfor
UR I Ext.' Social
12 20 i 2
in 92

b. Check that the site linking back has a somewhat similar or relevant topic
to the topic on the page you are auditing

m Example of an contextually relevant site: A site about start a
business or entrepreneurship or education linking to a page about
creating an online course.

m Example of a non-contextually relevant site: A site that sells
construction equipment linking to a page about creating an online

course.

c. Atleast 50% of the top 10 links should come from contextually relevant

sites.

3. Are the backlinks NOT going through redirect chains?
a. Stay in the “Backlinks” tab and check that no more than 20% of all



backlinks pointing to the page go through more than 1 redirect (i.e. if there
are 10 backlinks, only up to 2 links can go through more than 1 redirect)

Your Old Articles Aren’t Dead: How To Repurpose
Old Content For More Traffic
buff.ly/2ax0Owh0 »

B L @ sumome.com/stories/republishing-
2 redirects <ZJ _ comn-

L @ sumo.com/stories/republishing-content v

4. |s anchor text distribution natural?

hrefs

hitp + https v courseminded.com

Overview Teach Online: Learn How to Create a World-Class Online Cc

Backlink profile v courseminded.com v

Backlinks
= New
oL Ahrefs Rank' UR' DR! inks Referri
* Broken 4

e e 7,301,710 11 43’ 236K .5 124
« New Live 2.13K Live 101
= Lost

Anchors df———

Top referring content Backlink profile ‘Organic search Paid search Content overview

Refeming IPs

b. We will focus only on the “Anchor text” and the “Referring domains”
columns

Anchor text | Referring domains |

how to create an online course - cou 13 1%
rseminded

how to create an online course 8 7%

courseminded 4%

developers create online courses 3%

hitp:/Awww.courseminded.com/ 5%
teach online 4%

courseminded online course scholar 2%
ship

courseminded scholarship 2%

the courseminded online course sch 2%
olarship

c. Use cmd+F in a Mac or control+F on a Windows computer, to open the
“Find” search box.
d. Type the primary target keyword in the search box

Ilcreate an online course 1/9 | i I




e. Add up the percentages of the “Referring domains” column for Anchor
texts that contain the exact primary target keyword (the find function
should’ve highlighted them)

Anchor text Referring domains

how to create an online course - cou 13 |:|_

rseminded

how 1o create an online course 8 [7%]—
courseminded 5 —
developers create online courses 4 —
httpz//www.courseminded.com/ 6 —
teach online 5 —
courseminded online course scholar 3 2% w
ship

courseminded scholarship 3 2% w
the courseminded online course sch 3 2% w
olarship

www.courseminded.com 3 2% w

f. The total percentage of referring domains linking with the exact primary
target keyword should be lower than 50%.
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